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Branded Women in U.S. Television examines how The Real Housewives of New York City, Martha Stewart,
and other female entrepreneurs create branded televised versions of the iconic U.S. housewife. Using their
television presence to establish and promote their own product lines, including jewelry, cookware, clothing,
and skincare, they become the primary physical representations of these brands. While their businesses are
serious and seriously lucrative, especially reality television enables a certain representational flexibility that
allows participants to create campy and sometimes tongue-in-cheek personas. Peter Bjelskou explores their
innovative branding strategies, specifically the complex relationships between their entrepreneurial
endeavors and their physical bodies, attires, tastes, and personal histories. Generally these branded women
speak volumes about their contemporaneous political environments, and this book illustrates how they, and
many other women in U.S. television history, are indicative of larger societal trends and structures.
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From reader reviews:

Joshua West:

Information is provisions for people to get better life, information nowadays can get by anyone on
everywhere. The information can be a information or any news even a concern. What people must be
consider if those information which is within the former life are challenging to be find than now's taking
seriously which one works to believe or which one the particular resource are convinced. If you find the
unstable resource then you buy it as your main information it will have huge disadvantage for you. All of
those possibilities will not happen with you if you take Branded Women in U.S. Television: When People
Become Corporations (Critical Studies in Television) as the daily resource information.

Carol Elliott:

The reserve with title Branded Women in U.S. Television: When People Become Corporations (Critical
Studies in Television) posesses a lot of information that you can study it. You can get a lot of advantage after
read this book. This particular book exist new understanding the information that exist in this publication
represented the condition of the world today. That is important to yo7u to know how the improvement of the
world. This book will bring you within new era of the internationalization. You can read the e-book on your
smart phone, so you can read it anywhere you want.

Nathaniel Marvel:

Your reading sixth sense will not betray you actually, why because this Branded Women in U.S. Television:
When People Become Corporations (Critical Studies in Television) book written by well-known writer we
are excited for well how to make book that may be understand by anyone who all read the book. Written
with good manner for you, still dripping wet every ideas and creating skill only for eliminate your personal
hunger then you still doubt Branded Women in U.S. Television: When People Become Corporations
(Critical Studies in Television) as good book not just by the cover but also through the content. This is one
reserve that can break don't determine book by its protect, so do you still needing a different sixth sense to
pick that!? Oh come on your reading sixth sense already said so why you have to listening to one more sixth
sense.

Jose Shepard:

Reading a book being new life style in this yr; every people loves to study a book. When you go through a
book you can get a great deal of benefit. When you read guides, you can improve your knowledge, due to the
fact book has a lot of information on it. The information that you will get depend on what sorts of book that
you have read. If you need to get information about your examine, you can read education books, but if you
want to entertain yourself read a fiction books, this kind of us novel, comics, and also soon. The Branded
Women in U.S. Television: When People Become Corporations (Critical Studies in Television) will give you
a new experience in examining a book.
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